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Sustainable development is the organizing goals while at the same time sustaining the
ability of the natural systems to provide the natural resources and ecosystem services
upon which economy the and society depend. The desired result is a state of society
where living conditions and resources use continue to meet human needs without
undermining the integrity and stability of the natural systems.

While the modern concept of sustainable development is derived mostly from the 1987
Brundtland report it is also rooted in earlier ideas about sustainable forest management
and twentieth century environmental concerns. As the concept developed, it has shifted
to focus more on economic development, social development, and environmental

protection for future generations.
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Abstract

In the Present scenario, every country is focusing on its development and has gained a lot of
success in it .But still there are some discrepancies in it as everyone i
is focusing on the present growth only. If this development remains going on this way then a
time will come when there will be nothing left for the future generations. So, a need arises to do
something for the future generations .In other words, there is a need for Sustainable
g)er:lfl!lgp(;?l?;}hand. tax structure of a country also inﬂuqn’ces the growth of a country. As more the
refined tax system of a country more is the chances of it’s development .now Because a good tax
stem helps in collecting more revenue to the government and the government would be able to
:gend more amount on the welfare of the public and finding out as well as developing potential
resources. And such kind of concept has been already been developed by the government of

India a central tax system that is known as GST.

Introduction
rowth of the various aspects of anything that makes it more valuable.
It refers the g f industries in an economy causes an increase in the production
3 : ill be helpful in attainin the best use of the idle resources available.
s g e 21”' l: ment that takes place by taking into consideration the future needs that
c'ng ;‘hzg\}:lf)p;\éit ig known as sustainable development.
in ] . ' |
GST (Goods and Services Tax) the indirect taxes. It is a comprehensive tax that is charged by

: lacing all r : AL
EST Ilsi a (;‘o(;?nmt?lg gilj‘yg:-pon the purchase of goods and services.
e seller fr

Development-
For example, the growth o

jecti Study
Objectives of the '
5 ious concepts and get their knowledge.l
e To study the vario f the various subject matters on the economy.

e To enquire the effect o
Research Methadology
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ABSRTACT : India is one of the world’s fastest growing economies. the tenth largest in
the world by nominal GDP and the third largest by purchasing power parity (PPP). India
needs to identify the steps being taken to give more financial powers to states, increased
investment on infrastructure, emphasis on manufacturing which enables to open the door for
investment. This Make in India campaign guides the foreign investors, prompt response,
assistance to foreign investors and provide relevant information and proactive approach. This
paper covers overview of the Make in India campaign, sectors covered. Initiatives taken by
companies, growth cycles, challenges, opportunities and foreign investment in Indian
manufacturing. The present study is based on secondary data. The data has been extracted
from the various sources like research articles, publications from Ministry of Commerce,
Government of India, various bulletins of RBI and authenticated websites. The study found
that, Make in India will bring a drastic change in the fields like automobiles, aviation,
biotechnology, defense, media, thermal power, oil, gas and manufacturing sectors. Thus. we
can conclude that, despite the fact that “Make in India” though came at a right time, its
execution remains a big challenge.

INTRODUCTION: Make in India is an international marketing campaigning
slogan coined by the Prime Minister Narendra Modi on 25th September 2014, to encourage
the companies around the world to invest and manufacture their products in India. He has
launched this ambitious campaign with an objective to turn the country into a global
manufacturing hub. To achieve a manufacturing led transformation, India would need to
undertake a structured and planned approach in.review manufacturing, gain global
competitive advantage and gain .global leaders?up. In order to succeed in this campaign, it
was important to be open to capital and expertise from all over the globe and implementation
of GST will make India one market and strengthen overall programme. Doing business in
India today is much more difficult than elsewhere., but the .goverf)ment wants to change this.
Several pressing issues prompted the launch of this campmgr.\. First and foremost is India
needs to reboot its economy. Aﬁe.r several years of gross national pro‘duct growth averaging
e e 2002 and 2011, this pace slowed down to around 5% in 2013 and 2014.
S.ecOI;dl}’ India needs more jobs for its young peop-le: Recently, on an average S million new
3 have been created each year, but around 12 @ll.llon people join the workforce each year.
_]Iol‘); ’: Labour force is expected to grow to 600 million by 2022. Job creation will fight
ndia



